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Key Marketing Concepts
Perreault (2018 asserted that marketing concepts are the strategies that firms adopt and execute to satisfy customer needs, increase sales, and beat the competition in the market. Mostly it is the department of marketing that tries to design strategies that they hope will build a profitable relationship with its target consumers. In the video clip, three market strategies come out clearly and they include understanding the marketing environment, ethical behavior, and social responsibility. The marketing environment comprises of the forces of the outer and inner environment of the company (Perreault, 2018). It affects the marketing management’s ability to build and maintain a relationship with customers successfully. In the video clip, the manufacture of Prius automobile, aims to build a great machine for the environment through the use of a strategy that focuses on harmony among man, nature, and machine. The marketing strategy of the Toyota Prius hybrid, in our case, focuses on a machine that is cleaner and greener and the company strives to manufacture a machine that respects the environment.
The other strategy that is clear in the video clip is ethical behavior which is a great strategy that outlines the marketing efforts to promote honesty, fairness, and responsibility while advertising. It seeks to improve the image of the firm and develop long term relationships with customers. (Kanten & Darma, 2017). In the clip, Prius automobile manufacturers focus on the car's outstanding performance, and they focus on partnerships with significant associations to reach millions of customers. Therefore this makes consumers feel the firm is invested in the quality and values of customers. In their marketing strategy, ethical responsibility is considered as the manufacture of the machine. They consider how the vehicle will be used, disposed at the end and how its parts can create new vehicles. Finally, the other marketing strategy that is evident in the clip is social responsibility which is a strategy that holds the balance between money-making in a firm and the activities that are beneficial to society (Kanten & Darma, 2017). In our context, the Toyota Company has adopted this marketing to help the community via beneficial services. They donate several vehicles to the five national parks, a strategy that allows them to focus on environmental education. In conclusion, through the use of the above marketing strategies, Toyota Company reaches to million customers, and they get to understand their vehicle Prius hybrid.
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